














HOW CAN WALDBAUM’S INCREASE 
SALES AND PROFITS? 


•INCREASE SALES 

$30,840,000 

• INCREASE PROFITS 

$3,027,000 


Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 


51846 4540 




RJR SINGLE PACK CHECKLANE and 
CARTON MERCHANDISING PROGRAM 


The Key to Building your Profits is... 
Cigarette MERCHANDISING at the Front End 


^ This program allows you to build your entire 
cigarette business. 

This program allows you to build customer 
participation in promotional programs. 

t This program can substantially increase sales 

through customers who USUUllV bllV 

cigarettes at other retail outlets. 





























"WHERE CONSUMERS PURCHASE" 
Percent Cigarette Volume 


Supermarkets 


Conv / Gas 
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SUPERMARKETS 
Average Weekly Cigarette Sales 
Per Week / Per St ore / In Cartons 



1984 1989 1990 1991 1992 LI WAL 

92 92 


NATIONAL 


In 1992 the average weekly cigarette sales per store was 464 







SUPERMARKET FACTS 


• The average supermarket sells approximately 464 cartons 
of cigarettes per week. 

• WALDBA UMS-116 

• The supermarket share of total U.S. cigarette volume is 
approximately 30%. 

• NEW YORK AREA-7% 

• Cigarettes account for 3.3% of total supermarkets all 

commodity volume. 

* 

• Waldbaum’s approximately .5% on sales of $10.1 million 

• 72% of the cigarette volume that moves through 
supermarkets is in cartons (28% packs) with a gross 
margin of 14.1%. 

• NEW YORK AREA - (ES TIMA TED) 40% BY THE PACK 

• Waldbaum’s Gross Margin packs 14.72% 

• Waldbaum*s Gross Margin cartons 8.72% 


Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 


51846 4544 









CIGARETTE SALES IN SUPERMARKETS 

Storewide 


General Mercb. 
Magazines/Books 
Batteries 
Razors 
Candy /Gum 
Cookies/Crackers 
Pet Food 
Paper Products 
Chips/Nuts/Snacks 

Soap/Detergent 
Film 
Coffee/Tea 
Carbonated Beverage 
Deti/Bakei-y 
Cereal 
Meat/Seafood 
Dairy 
Cigarettes 



• Of all the categories sold throughout a supermarket, Cigarettes are the 
most efficient, generating the highest dollar sales per linear foot 

— — iiiiiiu l iin ll ii l iiuiiiinittr‘~**^*~"*~ J * J **~ riiciiMiiiiiii«ft<>rmin«iii~i^t 

Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 


51846 4545 






CIGARETTE SALES IN SUPERMARKETS 

Front End 



* Of all the categories sold at the Front End, Cigarettes have the highest 
percentage of all commodity volume - generating the highest dollar sales 
per week. 

Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 


51846 4546 









WALDBAUM’S SUPERMARKETS 
UNIVERSAL PACKAGE MERCHANDISER 
_ (UPM) _ 



Spring-fed design 

Variable configuration maximizes front end space 
Increases impulse sales via displays /promotions 
Place a 2'x 3' unit at two checkouts 
Each unit could accommodate approximately 170 facings 
RJR promotions would be placed on the top of the fixtures 


.VA'-Vi VAV /AVi V.V/. 


«.VA'AY. 


Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 


51846 4547 











WALDBAUM’S 

SELF-SERVICE IN-LINE CARTON 


MERCHANDISER 



5 ’ 


5 ’ 


2 . 5 ' 


2 . 5 ’ 


Maintains visibility and customer convenience 
Enhances store decor 
Increases impulse sales 
Security features available 




•v,,,.yi,»i.,'..i.Y.,VA,, 1 f.'nVA I'.Viv.yi.wv.v/.'.v .-tvcrr 


Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 


51846 4548 














WALDBAUM'S 


MERCHANDISING PROPOSAL 


• Package Fixtures Requirements - Options: 

1) RJR will supply one self-service beltline 
merchandiser with promotional topper for 
placement at the express check lane, and 
Philip Morris will supply one fixture. 

Each supplier will maintain the promotional 
toppers on their respective fixtures and occupy 
their required space on the upper part of the 
fixture. Remaining industry below. 


Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 


51846 4549 


2) RJR supplies both beltline merchandisers with 
promotional toppers to maintain uniformity. RJR 
maintains the unit at the express check lane. 
Philip Morris pays for the second fixture and 
maintains their advertising and promotions on 
that fixture. 

3) RJR supplies both beltline merchandisers for 
placement at the express check lane and another 
check lane. Both companies are vertically loaded 
on the promotional section and the upper shelves 
of both fixtures. Philip Morris cost shares on 
both fixtures. 

4) Same as #3 above, but Philip Morris supplies 
fixtures and RJR cost shares. 


Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 


51846 4550 




• Carton Fixture Requirements: 


• Savings - Maintain current 2 1/2' Value Sense 
carton fixtures, and install in all new locations 
where self-service cartons are placed. Fixtures to 
be maintained as self-service during normal 
business hours. 

• Value Sense to be maintained as the lowest 
priced cigarette in the store. 

. Full Price 

RJR to occupy a minimum top three shelves of 50% 
of full price carton fixtures, and advertising space 
above RJR occupied space. Fixtures to be maintained 
as self-service during normal business hours. 


Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 


51846 4551 


• Agreement: 


• RJR and Waldbaum’s agree upon package fixtures 

program #_, savings and full price carton 

program. 

Agreed payment to Waldbaum’s is $130.00 per month 
per participating store. Annual payment for 80 stores: 

$124,800 


Source: https://www.industrydocuments.ucsf.edu/docs/gsky0000 


51846 4552 
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RJR EXCELLENCE IN ... 
Merchandising 



“*3 


RJR HAS THE QUALITY AM) EXPERTISE /A MERCHANDISIN G™^ 


K'arton merchandising 

■ijij: _ ■ • . . 

^Express CbcckJane Pack Display Program 
Package merchandising with promotional displays 
Ability to custom tailor to Waidbaums needs 


INCREASE SALES BY S30.840,000 

{INCREASE PROFITS BY $3,027,(M0 




Source: https://www.industrydocuments.ucsf.edu/docs/gskyOQOO 


51846 4553 












rjr Cigarette Category Profitability Analysis 


RJR QkPrn 
PROPOSED 


INPUT 


Cigarette Category Profitability 


PROPOSED 


Cost/Price Information PROPOSED 


Carton COST 


Carton Price 


PRICE TIER 

KINGS 

100'S 

KINGS 

100's 

KINGS 

100’s 

FULL PRICE 

$16.64 

$16.64 

$18.23 

$18.23 

$1.96 

$1.96 

MID PRICE 

$13.90 

$13.90 

$16.22 

$16.22 

$1.66 

$1.65 

LOW PRICE 

$11.88 

$11.88 

$14.25 

$14.25 

$1.49 

$1.49 


Pack Price 


Segment Shares 


% Full Price 


% Mid Price 


Tot Share % 


Pack/Carton 


% by PACK 


% by CARTON 


olume 


Avq.tt Ctns/Wk 



OUTPUT: 


Profit Summa 



Cigarette Sales $ 


Avg. CARTON Profit S 


Avg. PACK Profit S /ctn 


Avg. GM % Cartons 


Avg. GM % Packs 


Tot. Wtd. Gross Margin% 


Full Price Sales t 


Full Price Profits 


Full Price GM % 


Mid Price Sales S 


Mid Price Profit S 


Mid Price GM % 


Low Price Sales S 


Low Price Profit $ 


Low Price GM % 


Tot. Gross Profit % 


* Avg. Inventory (#Ctns 


Avg. Inventory Cost 


Avg. Inventory Turns / Yr 


‘Annual Ind. Allowance $ 


Tot. Net Profit $ 


* Est. Pilferage % 


Adi. Net Profit $ 


ROII $ 


Current 

Proposed 

Current 

Proposed 

Avg. Pw 

store/Yr 

Avg. Per 
Store / Yr 

92 

Stores 

92 

Stores 


110,562 


1.58 


2.86 


8.72% 


14.72% 


8.99% 


106,698 


10,546 


10 . 0 % 


4,8541 


494 


10 . 2 % 



ttOlWQi 


11,039 


1435 


23,874 


445,761 


1.61 


2.86 


8.97% 


14.89% 


11.73% 


411,907 


47.355 


11.5% 


19,819 


2,379 


12 . 0 % 


14,036 


2,670 


18,3% 


52,303 


1435 


23,401 




10,170,783 


148 


2 


8.72% 


14.72% 


948% 


9,724,190 


970,104 


10 . 0 % 


448,592 


46479 


10 . 2 % 



WXW0! 


1.015,683 


132,020 


2,178,003 


41,010,038 


1.61 


2.86 


8.97% 


14.89% 


11.73% 


37,896,498 


4,356,626 


11.5% 


1,823,306 


218,862 


12 . 0 % 


1,291,2 


236,406 


18.3% 


4,811.8 


132,020 


2,162.866 


16.8 



964,729 


$047 


3,991.683 


$2.24 


Variance 


(+/-) Alt 
Stores 


30439,265 


0.01 


045% 


0.17% 


1.75% 


28,171497 


14% 


1476414 


173478 


14% 


1491444 


2344M 


«hv/oi :* 


3,796441 


-26,137 


12.1 



3428464 


*1.77 


Cusiomer Name: WALDBAUM'S 


Source: https://www.industrydocuments.ucsf.edu/docs/gsky0000 


1846 4554 



















































































































































































rjr Cigarette Category Profitability Analysis 



Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 


46 4555 
















































“We Work For Smokers” 




Tcoaccc Comaarsy 




Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 


51846 4556 



















HOW MUCH IN MAGAZINE REVENUES 
WILL BE LOST IF CIGARETTES ARE 
PLACED AT THE EXPRESS? 


• THE RDA PAYMENTS VARY ACCORDING TO 

PUBLICATIONS ON DISPLAY. A UNIT CALCULATED IN A 
WALDBAUMS STORE EARNS QUARTERLY REBATES OF; 

• $51.25 

• 2 UNITS PER STORE TOTAL $37,720 ANNUALLY 


• SALES ARE NOT LOST AS MAGAZINES WOULD BE AT THE 
OTHER CHECK-OUTS. STUDIES HAVE SHOWN NO LOSS IN 
SALES WHEN MAGAZINES ARE MOVED FROM 1 - 2 
CHECKOUTS. IN ADDITION, 50% OF ALL MAGAZINES 
SHIPPED TO STORES ARE RETURNED. 


Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 


51846 4557 





SMOKING INCIDENCE 



Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 


Percent of Total U.S. Population 


Non-Smokers 

76 % 


Smokers 

24 % 


Smoker Incidence 


1985 


AGE 

18-24 Years 

V 

25-34 years 
35-49 years 
50+ years 


26.9% 

32.5% 

33.9% 

23.7% 


SEX 

Male 

Female 


31.2% 

26.7% 


51846 4558 


















“HOW CONSUMERS PURCHASE” 
Pack / Carton Ratio 




Pack Carton 


* More smokers are purchasing by single pack and multiple packs as 
cigarettes increase in price. 


Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 
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TOTAL U.S. 

FULL PRICE Versus SAVINGS 
A. C. Nielsen - Year 1992 














TOTAL U.S. SUPERMARKET 
Cigarette Sales - Pack versus Carton Volume 











TOTAL U.S. SUPERMARKETS 
Share of Market by Price Tier 



Full Price Mid-Price Lowest Price 


Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 





















RJR SUPERMARKET PACK PROMOTION TEST 

Percent Sales Increase 







RJR Pack Sales 


Total Category 


40% of promotional offer purchasers usually bought cigarettes at other 
stores, primarily convenience stores 


Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 











rjr Cigarette Category Profitability Analysis 


RJR QkPro 


Cigarette Category Profitability 


INPUT: 



OUTPUT: 


Profit Summa 


Ciqarette Sales $ 


Avg. CARTON Profit $ 


. PACK Profit $ /ctn 


Avq. GM % Cartons 


Avg. GM % Packs 




Full Price Sales $ 


Full Price Profit? 


Full Price GM % 


Mid Price Sales $ 


Mid Price Profit $ 


Mid Price GM % 


Low Price Sales S 


Low Price Profit $ 


Low Price GM ®A 


Tot. Gross Profit $ 


* Avg. Inventory (#Ctns 


Avg. Inventory Cost 


Avq. Inventory Turns I Yr 


"Annual Ind. Allowance S 


Tot. Net Profit $ 




Adi. Net Profit $ 


ROM $ 


Avg. Year 


Par Store 


110,552 


1.68 


2.86 


8.72% 


14.72% 


9.99% 


106,698 


646 
10 . 0 % 
4,964 


494 


10 . 2 % 



#OIV/OI 


11,009 


1406 


20,674 



92 

Stores 


10.170,780 


1.68 


2.86 


8.72% 


14.72% 


9.99% 


9,724,190 


970,104 


10 . 0 % 


448,692 


46,479 


10 . 2 % 



#oiv/oi 


1,016,680 


102,020 


2,178,000 



964,729 


*047 


Customer Name : WALDBAUM'S 


Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 


4564 















































































































Rjr Cigarette Category Profitability Analysis 



Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 











































































r*>r Cigarette Category Profitability Analysis 



WALDBAUM'S 


Other Key Category Financials AygjKwwyw; 

Cigarette Sales $ / Yr. 

1110,352 

Tot. Weighted GM % 

10 . 0 % 

Net Profit $ / Yr. 

111,038 

Avg. Inventory Cost 

123,674 

Avg. Inventory Turns / Yr 

4.2 

ROUS 

$ 0.47 



QfiJRT 


Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 


51846 4566 
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< . R. J. REYNOLDS TOBACCO COMPANY 

• TOTAL CATEGORY MANAGEMENT PROGRAM 

SELF SERVICE CARTON OUTLET 

J. Reynolds Tobacco Company is pleased to announce the following display plan, effective June 1,1992, for retail stores 
at sell 300+CPW primarily by the carton. 

EQUIREMENTS FOR BASE LEVEL PARTICIPATION IN TOTAL CATEGORY MANAGEMENT: 

JLL PRICE PACKS 
etailer agrees to provide RJR: 

No less than competitively equal presence for RJR full price package sales, including location of display(s) and point of 
sale material. 

Appropriate promotion capability for RJR brands. 

JLL PRICE CARTONS 

etailer agrees to provide RJR: ... .• { ri 

Sufficient space to sales on an approved self service carton fixture. 

WINGS BRANDS - \Y ‘,'V V" ' " ' .V' .... 

etailer agrees to provide RJR: 

Sufficient space to sales on an approved low price carton and/or pack fixture. 

No less than competitively equal presence for RJR tow price brands, including location of display(s) and display size. 
Appropriate price communication for RJR low price brands. 

AHFICATION OF ALL BASE LEVEL REQUIREMENTS WILL BE DETERMINED BY AN RJR REPRESENTATIVE. 


EQUIREMENTS FOR FULL PARTICIPATION IN TOTAL CATEGORY MANAGEMENT: 

JTAL PARTICIPATION 

Adhere to all requirements set forth in this contract regarding base level participation. 

RJR products are equally represented in all price points currently maintained and those created in the future. 
Value Sense - maintained as everyday low priced brand. 


m - . ; wmsmvmmmum vmvm 

®* f.]ONTHl!V^AY^|NT FOR TOTAfrGgfTEG OR MAN GEMENl 


$ . . J..-?_ Base Level Participation Payment 

$_ — _ Full Participation Payment 

$ .. 130 _ TOTAL CATEGORY MANAGEMENT MONTHLY PAYMENT 


PECJFIC REQUIREMENTS FOR BASE LEVEL AND FULL PARTICIPATION IN CATEGORY 
ANAGEMENT: 

Retailer must use merchandiser(s) approved by R. J. Reynolds Tobacco Company. 

Retailer must maintain merchandisers in locations agreed upon by R. J. Reynolds Tobacco Company. 

The removal of one or more criteria of base level participation terminates this plan. 

All contracts governing individual requirements must be maintained in compliance to qualify for Total Category 
Management. 

Retailer will maintain adequate display of designated cigarette brands on display at all times. 

Retailer will permit R. J. Reynolds Tobacco Company to make reasonable audits of performance and to inspect and rotate 
RJR's product in stores under contract. 


Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 


51846 4567 






.... * 4 ,, •-.! 

otal Category Management compliance will be determined by an RJR Representative and payment will be made at the end c‘ 
ach calendar quarter by check as soon as practicable. Payments will be made for stores rendering lull performance during a 
uartetand on a pro rata basis for stores rendering performance for less than one full quarter but more than one calendar 
nth. However, R, J. Reynolds Tobacco Company may withhold payment from the retailer if the retailer fails to provide R. J. 

: eynotts Tobacco Company with sufficient correct information to issue a Form 1099 to the retailer for any taxable year 
overeiby this agreement. In the case of an individual proprietorship, this sufficient correct information is his individual name 
nd etifeer his social security number or employer identification number lor his sole proprietorship. In addition to the retailer’s 
■dividoal name, he may also provide his business name for the sole proprietorship, provided his individual name is listed 
afore Ite business name. He may not furnish only the business name. With respect to partnerships, estates, trusts and 
milar entities, this information is the entity’s or retailers employer identification number as it appears on the partnership's 
orm 8501 {l.R.S. form number). As soon as the applicable information is provided to and possessed by R. J, Reynolds 
obacco Company, it will release any such withheld payments to the retailer. This portion of the provision does not apply if the 
jtailerfe a corporation. Retailer will not deduct amounts due under contract from invoices due R. J. Reynolds Tobacco 
.ompany. 

his coatract will remain in effect, unless and until terminated by either party upon written notice delivered to the other. In the 
vent cl failure of performance by retailer, this contract may be terminated by R. J. Reynolds Tobacco Company forthwith and 
it houl notice. 

his offer is extended pursuant to R. J. Reynolds Tobacco Company’s general plan, that, in the judgement of the Company, is 
lade available on proportionately equal terms to all competing retailers. 

/e/I, the undersigned retailer and R. J. Reynolds Tobacco Company, by signing below, thereby agree, for the type plan and 
:ores designated below, to the terms and conditions of the R. J. Reynolds Tobacco Company Total Category Management 
ian. 

yourcrganization a corporation, government agency, or tax exempt? 0 YES 0 NO 

no, enter your name as shown on your Social Security Card and TIN in the applicable space provided below: 

dividual Name- Waldbaum 'js _____—— 


dividual Proprietorship:_;_:_ 

(SootJ Security Nuniwf) 


or Partnership:___ :_’ ___ ___ 

(Employe ID NvrrbwJ 


ere Name _ 

:reet Address 

iy/State_ 


'Waldbaum's 

(PLEASE PRINT) 

Hemlock Street & Boulevard Avenue 
Central. Islip, NY 


•ill Classification 


RJR Account No., 


543010 


RJR Territory No. 


Zip Code, 


11722 


Branch (if chain), 


U U M B ER OFQ U A LI FYl^CS/TO rS 

,T :: :• m ' 

TOTAL%U AR J ERL Y 
■f|bo|L AR'AMOU ; NT 

. . . - ... — -- 



Date Contract Signed 


Contract Effective Date 


Retailer's Signature 


Title:_ 

R, J. REYNOLDS TOBACCO COMPANY 
By:- 


in 

i- 1 

oo 

it* 

cn 

it* 

ui 

CM 

00 


Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 
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R. J. REYNOLDS TOBACCO COMPANY 


n*<n No . 


TOTAL CATEGORY MANAGEMENT PROGRAM 
SELF SERVICE CARTON OUTLET 


J. Reynolds Tobacco Company is pleased to announce the following display plan, effective June 1,1992, for retail stores 
at sell 300+CPW primarily by the carton. 


EQUIREMENTS FOR BASE LEVEL PARTICIPATION IN TOTAL CATEGORY MANAGEMENT: 


JLl PRICE PACKS 


etailer agrees to provide RJR; 

No less than competitively equal presence for RJR full price package sales, including location of display(s) and point of 
sale material. 

Appropriate promotion capability for RJR brands. 

JLL PRICE CARTONS 


atailer agrees to provide RJR: 

Sufficient space to sales on an approved self service carton fixture. 


WINGS BRANDS 


stailer agrees to provide RJR: 

Sufficient space to sales on an approved low price carton and/or pack fixture. 

No less than competitively equal presence for RJR low price brands, including location of display(s) and display size. 
Appropriate price communication for RJR low price brands. 


JALIFICATION OF ALL BASE LEVEL REQUIREMENTS WILL BE DETERMINED BY AN RJR REPRESENTATIVE. 


EQUIREMENTS FOR FULL PARTICIPATION IN TOTAL CATEGORY MANAGEMENT: 

DTAL PARTICIPATION 

Adhere to all requirements set forth in this contract regarding base level participation. 

RJR products are equally represented in all price points currently maintained and those created in the future. 
Value Sense - maintained as everyday low priced brand. 


r - 

M 

ONTHLYF 

aymentfor total qflBBBBMt 


$_ 

85 

_ Base Level Participation Payment 


$_ 

45 

Full Participation Payment 


$_ 

130 

_ TOTAL CATEGORY MANAGEMENT MONTHLY PAYMENT 


PECIF1C REQUIREMENTS FOR BASE LEVEL AND FULL PARTICIPATION IN CATEGORY 
IANAGEMENT: . 

Retailer must use merchandiser(s) approved by R, J. Reynolds Tobacco Company. 

Retailer must maintain merchandisers in locations agreed upon by R. J. Reynolds Tobacco Company. 

The removal of one or more criteria of base level participation terminates this plan. 

All contracts governing individual requirements must be maintained in compliance to qualify for Total Category 
Management. 

Retailer will maintain adequate display of designated cigarette brands on display at all times. 

Retailer will permit R. J. Reynolds Tobacco Company to make reasonable audits of performance and to inspect and rotate 
RJR's product in stores under contract. 


Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 


51846 4569 









>ta! Gategoty Management compliance will be determined by an RJR Representative and payment will be made at the' end c: 
.ch calendar quarter by check as soon as practicable. Payments will be made for stores rendering lull performance during a 
arter, and on a pro rata basis for stores rendering performance for less than one full quarter but more than one calendar 
Doth. However, R. J. Reynolds Tobacco Company may withhold payment from the retailer if the retailer fails to provide R. J. 
tynolds Tobacco Company with sufficient correct information to issue a Form 1099 to the retailer for any taxable year 
vered by this agreement. In the case of an individual proprietorship, this sufficient correct information is his individual namu 
d either his social security number or employer identification number for his sole proprietorship. In addition to the retailer's 
dividual name, he may also provide his business name for the sole proprietorship, provided his individual name Is listed 
fore the business name. He may not furnish only the business name. With respect to partnerships, estates, trusts and 
nilar entitles, this Information is the entity's or retailers employer identification number as it appears on the partnership's 
'rm 8501 (I.R.S. form number}. As soon as the applicable information is provided to and possessed by R. J. Reynolds 
ibacco Company, it will release any such withheld payments to the retailer. This portion of the provision does not apply if the 
tailer is a corporation. Retailer will not deduct amounts due under contract from invoices due R. J. Reynolds Tobacco 
:mpany. 

lis contract will remain in effect, unless and until terminated by either party upon written notice delivered to the other. In the 
■ent of failure of performance by retailer, this contract may be terminated by R. J. Reynolds Tobacco Company forthwith and 
thout notice, 

lis offer is extended pursuant to R. J. Reynolds Tobacco Company's general plan, that, in the judgement of the Company, is 
ade available on proportionately equal terms to all competing retailers. ■ 

s/1, the undersigned retailer and R. J. Reynolds Tobacco Company, by signing below, thereby agree, for the type plan and 
jres designated below, to the terms and conditions of the R. J. Reynolds Tobacco Company Total Category Management 
sn. 

your organization a corporation, government agency, or tax exempt? GO YES CH NO 

10 , enter your name as shown on your Social Security Card and TIN In the applicable space provided below: 

dividual Name: _ Waldbaum ' s _ 


dividual Proprietorship:_;_:_ 

(Soo*J S*eunty Nurrb*n 


or Partnership:_:____ 

(Emooyw 10 Numcwr) 


sre Name_ 

reel Address_ 

:y/State_ 

til Classification 


'Waldbaum 1 s 

(PLEASE PRINT) 

Hemlock Street & Boulevard Avenue 
Central Islip, NY 


RJR Account No. 


543010 


RJR Territory No_ 

Zip Code 11722 
Branch (if chain)_ 


' w i i-pwp $s« at- 

NUMBER OF QUALIFYING STORES 

*s ...it ... * 

DOLLAR A MOUNT 

if; .... 

- . 

..... ....... -J 


Date Contract Signed 


Contract Effective Date 


Retailer's Signature_ 

Title:_ 

R. J. REYNOLDS TOBACCO COMPANY 

By:- 

Source: https://www.industrydocuments.ucsf.edu/docs/gskyOOOO 


in 

M 

CO 

lp> 

CM 

•J* 

in 

-j 

<S> 







